SEOQ, GEO, & Paid Advertising Foundations Guide

A clear, non-technical overview of how organic visibility, AI-driven search, and paid

media work together and how success is measured.

What This Guide Is For

This guide provides a clear, straightforward explanation of how SEO, GEO, and paid advertising work together to drive
visibility and new case opportunities for your firm. We’ve intentionally kept things non-technical so you can quickly
understand how each channel can contribute to your overall success.

SEO (Search Engine Optimization)

SEO helps your firm appear in Google’s organic results by improving your website’s structure, content, and authority.
Over time, this builds trust with both Google and potential clients. SEO is a long-term investment that strengthens
your online foundation and supports sustainable growth.

What We Improve

Technical SEO

Ensures Google can properly crawl
and understand your website.

Examples:
e Sijte speed
e Mobile friendliness
e Secure website (HTTPS)
e Clean site architecture

Content Development

Makes your pages more relevant
and helpful for searchers, and
answers real questions potential
clients are asking.

Examples:

e Proper titles, headers, and
descriptions
Clear practice-area pages
Location pages
Supplemental content
(blogs, FAQs, thought
leadership, etc.)

Authority Building

Signals trust to Google by earning
links and brand mentions from
reputable sources.

Examples:
e Legaldirectories
e Digital PR

e (Citations

Local SEO & Map Pack Visibility

Local SEO helps your firm appear in the Google Map Pack, which is often where high-intent, ready-to-hire clients
start their search. We optimize your Google Business Profile, help you strengthen your local reputation through
reviews, and ensure key information about your firm is consistent across the web. These signals help Google
understand your prominence and relevance in your target markets.
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We optimize your:

Google Business Profile

Review quantity and quality

Local citations and directory accuracy
Localized content

GEO (Generative Engine Optimization)

GEO focuses on improving your visibility inside Al-generated answers, like Google’s Al Overviews, Bing Copilot,
Perplexity, and ChatGPT search results. These systems pull information based on clarity, authority, and consistency
across your online presence. We structure your content so it’s easily recognized and accurately referenced by these
tools, increasing your chances of being included in their responses. GEO is essential because Al-driven search
experiences are becoming a major part of how consumers discover and evaluate law firms.

What We Focus On

By optimizing for GEO, we help ensure your firm doesn’t get “filtered out” of new Al-powered search experiences. We
optimize for:

Clear, authoritative content Al systems can quote

Structured data that Al models can easily interpret

Strong topical expertise across your priority practice areas

Information consistency across your site + external sources

Local and credibility signals Al systems use for attorney-related queries

Paid Advertising

Paid advertising allows your firm to appear in front of people actively searching for legal services right now. While
formats and platforms may vary, the goal is the same: capture high-intent demand and drive immediate visibility. We
continually test and refine the campaigns to improve performance, reduce cost per lead, and capture the most
valuable cases.

Types of Paid Advertising We May Use

Paid advertising can take different forms depending on your goals, practice areas, and market conditions. The
specific mix may evolve over time.

Common paid advertising approaches include:

Search-based ads that appear when users actively search for legal services

Al search campaigns that support visibility within Al-powered search and discovery environments
Local-focused placements designed to capture urgent, location-based demand

Social media campaigns designed to increase awareness, reinforce credibility, or support specific initiatives
Remarketing efforts that re-engage users who have previously visited your site

We select and adjust these formats based on performance data, lead quality, and alignment with your firm’s priorities,
rather than running ads simply for the sake of coverage.
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Benefits of Paid Search

e |Immediate visibility

e Predictable lead flow

e Targeting by practice area, geography, and intent
e Rapid testing and optimization

How Organic & Paid Strategies Work Together

SEO and GEO build long-term visibility and authority, while paid advertising helps capture demand as it happens.
Organic efforts reduce reliance on paid media over time, and paid insights often inform organic strategy. Together,
they create a balanced approach that supports both immediate results and sustainable growth. No single channel
operates inisolation.

What Success Looks Like

Success is measured through a mix of immediate and long-term indicators. Together, these signals show whether
your firm is moving toward consistent, predictable visibility and lead generation.

Short-Term Success Signals (Paid Advertising)

Increased immediate lead volume
Consistent phone calls and form fills
Efficient cost per lead

Better lead qualification

Long-Term Success Signals (SEO + GEO)

Growing organic and Al-generated visibility
Stronger rankings for priority practice areas
More non-branded search traffic

Higher authority and trust signals
Increasing review strength

More qualified, intent-driven leads
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